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Introduction 
 

 

 website is not some arbitrary accessory to your business. It is there to bring 
you business and support your online marketing efforts.  However, successful 
online marketing requires a more integrated approach where everything works 

together to transform a little interest into business over time. Those that succeed 
understand the 3 keys to unlock successful online marketing. 
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ONE – A professionally designed                                                
and developed website 

 

 

Designed and developed correctly, a website will work 24/7 like a sales engine for 
your business, ticking all the boxes so that a prospective client is confident enough to 
take the required action. That might be making a purchase, signing up, completing an 
enquiry or picking up the phone. 
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How websites work to ensure successful results 
 

 

Your website needs to consciously or even unconsciously tick all the boxes for 
prospective clients. 

 

1) Initial Impact 
When someone lands on your website, they give you just 2 or 3 seconds before they 
hit the back button. First impressions do really count and your site needs to have a 
professional design that reflects the nature of your business and existing branding. 

You have two types of visitors: 

i. Those that already know something about you and have come to the site 
due to a recommendation, previous contact or other advertising.  It is 
therefore important that there is continuity with what they already know about 
you – that includes business name, logo and branding in general. If not, they 
may think they are in the wrong place or feel less confident in your business. A 
consistent look and feel gives you a professional start. 

ii. Those that have found you through some online search. It is important that 
they can quickly see who you are and what you do, as they don't have any prior 
information about you. They will be looking for confirmation that what they 
were looking for can be provided through your business. 
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2) Benefits and Solutions FIRST 
Ultimately, your potential clients are looking to solve a problem/issue or obtain some 
benefit from what you provide.  How you do this is generally a secondary concern as 
below. For example, someone with a back pain wants to know that this can be 
alleviated, they are less interested in whether this is through a Chiropractor, 
Osteopath, Massage Therapist, Acupuncturist or Kinesiologist. Your website should 
therefore lead with the key benefits that you offer; reflecting the issues, problems and 
aspirations of your potential clients. Don't forget that someone wanting a property 
extension is not interested in bricks and mortar but what that extension provides e.g. 
extra bedroom, new kitchen, games rooms, study, inside outdoor space etc. 

 

3) Services SECOND 
Once someone understands you offer the benefits they are looking for then they want 
to know how you do that.  This is where you need to describe your services and how 
they deliver the benefits; especially compared to alternative competitor services. 
Some people may already know the service they are looking for specifically at the 
outset; so highlighting the most popular services on the home page is still a good 
idea. 

 

4) Who are you? 
When your prospective clients have ticked the boxes for benefits and services, then 
they may well ask 'but who are you?' This is where information about you as an 
individual or business is required. This is where you need to give them confidence 
that you can do this better than the competition.  Remember that just saying you are 
professional and experienced is not enough. So what? That's what the reader will be 
saying. Whilst this information is all about you, it actually needs to be clear how what 
you say benefits them. 

If you are a small business then don't be afraid to make it personal; especially if it is 
you they will be dealing with. This is the point where you start to build trust and hiding 
yourself away doesn't do this. People expect to see you and know you. 
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5) How do I know you are any good? 
You've said you can provide the benefits they need and told them why you are their 
best choice. But the prospective client will be asking 'how do I know they are as good 
as they say they are?' This is where the prospective client looks for verification.  This 
might be from testimonials from clients or case studies describing how you have 
done this for others.  You may also have other useful information in download form, 
on a blog or FAQs.  This not only demonstrates your knowledge and expertise but 
also provides something immediately useful and helpful.  People are more likely to 
come back to someone that has helped them already. 

 

6) Call to Action 
The final step in the process is a call to action. You want people to take action which 
may mean: 

i. Purchasing a product 
ii. Signing up for further information 
iii. Requesting a free consultation 
iv. Making an enquiry 
v. Picking up the phone or emailing 

 

Your website needs to invite action at the appropriate stages above by having these 
calls to action which are clear and obvious. What the appropriate call to action might 
be depends on the nature of your business and the likely customer journey that is 
required from initial contact through to sale.  

A website that is designed to tick all the above boxes is more likely to convert that 
initial interest into real business. The best way to do this is best discussed as part of 
the overall requirements for the website. 

Take a look at our web design service 
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TWO – Driving Traffic to your website 
 

 

A website on its own, is like having a giant billboard but in the Sahara Desert – only 
interesting to the passing camel train. The second key to successful online marketing 
is having a way of driving traffic to your website. The more people looking at your 
website raises the potential for new clients. 

This can be done through offline means like business networking, print advertising, 
leaflets, signage etc. However, the online marketing methods below have an 
immediate and obvious link though to your website at the time of interest. 

 

SEO (Search Engine Optimisation) 
Every day, people are searching online for goods and services. Wouldn't it be great if 
the people looking for what you offer came straight to you? Unfortunately, 99% of 
clicks from searches go to the websites on the first page of Google and 65% of those 
are for the top three. That means your website needs to be high up the first page of 
Google for the key search engine marketing terms used by your potential clients. 

Improving your website ranking on search results has two parts: 

i) Making sure that your website has your key marketing terms represented 
on your website – all the rights word in the right places (and with the right 
coding) 

ii) Promoting your website across the internet for those terms so that Google 
sees you as a bigger, more significant business compared to your online 
competition. 

Find out more about Search Engine Optimisation 
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Pay per Click Campaign Marketing 
Paid advertising campaigns through Google, Facebook, Instagram, LinkedIn etc. can 
target prospective clients using appropriate demographics e.g. age, sex, interests etc.  
This is particularly useful to targets clients who may need your products or services 
but are not aware of your services. Campaigns can be used to reinforce branding and 
marketing that helps to convert clients in the longer term.  It can also be used for re-
marketing to clients that have visited your site but not yet purchased. 

 

Social Media Promotion 
Using social media channels like Facebook, Twitter, LinkedIn etc allows you to initiate 
contact with your target audience and to build understanding and trust that can bring 
them to your website over time. Creating good content that interests and engages 
with your audience is more likely to work than constant marketing messages aimed 
at an instant sale. 

It is important that your chosen social media platforms are professionally setup and 
match with other branding.  Ensuring a regular feed of good content across your 
different chosen platforms is important. Unused social media accounts act like an 
empty shop window! 
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THREE – Develop Relationships with both prospects 
and clients over time 

 

Depending on your business, sales may not be instantaneous at the first time of 
contact. It used to be said that at least '7 marketing touches' (e.g. advert, website, 
leaflet, call, email, brochure) were required on average for most sales. This is 
considered to be far more these days with additional methods involved through social 
media and email marketing. 

That's why this becomes the third key to successful online marketing. You need to 
make sure you have mechanisms in place to continue to interest and engage your 
clients until they are ready to buy. That might mean providing more information on 
the product/service, explaining the process, offering free trials etc. 

The same applies to existing clients who might well buy again, buy other related 
products or recommend you to others. 

 

Email Marketing 
Having an email marketing process/system in place means that you can provide 
professional communications to both potential and existing clients. The systems 
allow you to segment your data to target the right information to the right people. This 
increases the likelihood that they stay subscribed and are more likely to act on your 
emails. For potential clients, it is a way of moving them along the buying process and 
for existing clients, a great way to remind them of your services and what else you 
can do.  

The key is creating content that is relevant, useful and engaging for your audience. 

 

Social Media 
Whilst social media might help to initiate interest in your business, it is also a means 
to continue the conversation and develop those relationships into clients by building 
trust over time. It is also a useful way of keeping your business in the mind of clients 
so that when they are ready to buy then it is you they come to and not your 
competition.  

Targeting the right social media channels for your ideal clients and producing 
appropriate content on a regular basis is important to success. 
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SUMMARY 
 

 
 

The most successful businesses know that elements of marketing don't work in 
isolation.  Ensuring you have the three keys in place means your online marketing is 
more likely to be successful. Many business fail because they focus on one element 
e.g. a website, social media etc. What combination of systems and processes are 
appropriate for your business needs to be determined.  

Read more about What We Do at Activ 

 

 

 

 

 

 

Call for a FREE Consultation with your local Activ Advisor and get 
more tips and advice on our blog 

Mark Rouvray – Activ Net Marketing (Kingston) 

Tel. 07813 935955 | Email: mark.rouvray@activwebdesign.com 
www.thesurreywebdesigner.co.uk 
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